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GivingCity digital edition is easy to read and can be more useful than
a print edition. Once you’ve downloaded the PDF, click on any of the
links to go directly to a Web page or click on an ad to go directly to that
advertiser’s site. You can even click on a name to send an email.
Navigating GivingCity is easy, too. To flip the pages, either use the
page tools in Acrobat Reader or use our built-in navigation bar at the
bottom of each page. You can also save the document to your computer
and print out the entire magazine or just the pages you want.
We hope you like this format. Let us know by clicking the link above.
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I believe in Austin.

editor’s letter

in the 10 years that i’ve been here, i’ve seen people who genuinely care about each
other and want to see each other succeed. I’ve also seen people who are ready to
invest now in order to ensure austin’s ongoing viability, growth, and vitality.
So what’s the next step? How do we go from a city that cares to a city that
gives? I think there’s only one way to build a culture of giving in Austin:
one connection at a time.
Research in philanthropy repeatedly shows that nothing motivates
people to give time or money more than a request from someone they
know. What is it about that personal request that is so hard to turn down?
First, I think it’s the relationship between you and another person; the
cause may not even matter. Second, it’s the invitation, which contains specific instructions on how to help. They’re not asking you to “care,” they’re
asking you to write a check, help clean up a park, hand out food, or take
on another specific task.
Without the personal request for help, we’re left to our own devices.
Think how you feel after reading a story in the newspaper about injustice,
poverty, or need. No one has asked you to help, but you feel something
should be done by someone. You might consider doing it yourself, but
you’re not sure what or how. Then time passes, you get caught up in your
own situation, and you don’t think of it again.
While the newspaper and other media do a great job of demonstrating
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the needs in Central Texas, we want to be your guide for taking the next
step. We want to demonstrate how even a small donation can go a long
way, and how sharing even a short amount of time can have a positive
impact on the people you’re helping – and also on you.
This magazine is about helping you get one step closer to giving, and
if you already give, helping you give more effectively and thoughtfully.
We hope to inform, inspire, and introduce you to other people and ideas
through compelling stories and first-hand accounts from people who
make philanthropy a part of their lives.
As I tell my preschooler, sharing has its rewards. Austin is still so young,
but I think we’re ready to own our responsibility toward this city’s future.
I hope you’ll consider the voices in this magazine as personal request
to help; more importantly, I hope it inspires you to make that personal
request of someone else and keep making those connections.

Monica Maldonado Williams
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why give now

Choosing to serve
can be risky, but
it can also be
rewarding - and
contagious

I believe humans have an instinct that flies in the face of
what can help us find our true calling. Dr. Martin Luther
King, Jr. called it our “drum major instinct,” in that everyone
wants to be important, to be first, and to lead the parade.
Watch a group of children try to form a line, and you’ll see
this instinct in action. Too many people never outgrow this
instinct, Dr. King said, and by constantly struggling to be
first, the best and most important or wealthiest or besteducated, we forget one of life’s largest truths: that the real
path to greatness is through service.
Choosing to serve others as opposed to serving just yourself does not have to be an overwhelming change. In fact,
I believe it’s a simple change: All we have to do is take that
instinct, which is turned inward, and reprogram it to turn
outward to focus on others. I believe that by putting others
first – their needs, their causes, their joy – we ourselves can

by rev. joseph c. parker
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become leaders and consequently
find our own joy.
This concept of finding joy by focusing on others is not a new one,
but few people are courageous
enough to risk their own well being.
Those who take that risk, however,
marvel at the results. It’s not just the
reward; what we learn is that not
only is it right to serve others and
not only does it lead to our own
joy, but it’s also our duty. It brings
to mind the quote from Marian
Wright Edelman, founder and president of the Children’s Defense Fund:
“Service is the rent we pay for being.
GivingCityAustin.wordpress.com
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Leaders
Aren’t
Always in
the Front

why give now
It is the very purpose of life, and not something
you do in your spare time.”
Years ago I gave up a successful law career to
give full-time attention to a pastorate here in
Austin. To this day, some people cannot understand why I did it. Actually, I don’t think I could be
anything else – I was made to serve, and in this
capacity.
My father was also a Baptist pastor, and was a
friend of Dr. King, having attended college with
him and been a co-founder of the Montgomery
Improvement Association. Accordingly, he and

“If you want to be important ... wonderful. If you want
to be recognized.... wonderful. If you want to be great
... wonderful. But recognize that he who is greatest
among you shall be your
servant. That’s a new definition of greatness. And this
morning, the thing that I
like about it: by giving that
definition of greatness, it
means that everybody can
be great, because everybody
can serve. You don’t have
to have a college degree
to serve. You don’t have to
make your subject and your
verb agree to serve. You don’t
have to know about Plato
and Aristotle to serve. You
don’t have to know Einstein’s
theory of relativity to serve.
“You only need a heart full
of grace, a soul generated by
love.” GC

If you have a burning in your heart
to serve, to make change in the world,
can this fire be made contagious?
my father received the same teachings about
service, and my family was influenced by those
teachings. When I decided to accept my calling
to become a minister, I realized that I had found
the spot in my heart that had been burning since
I was a young boy growing up in Birmingham,
and though I didn’t always understand it, I knew
it was there all along.
If you have a burning in your heart to serve, to
make change in the world, can this fire be made
contagious? Can you burn so deeply that you
cause others to catch on fire?
Can you not hear the words of Dr. King as he
stood in the pulpit of the Ebenezer Baptist Church
in Atlanta, Georgia on February 4, 1968, and
preached his sermon, “The Drum Major Instinct?”
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how AUSTIN
VOLUNTEERS

GIVE BETTER
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Is Austin
Getting the
Message?

give better

about their personal philanthropy. Martin said they
had hoped to get at least 100 women to show up, but
a few days before the event, there were so mny RSVPs
they had to cap attendance at 150. In the end, they
wound up with 180 seated, and had to turn people
away. “See Jane Give” sparked a follow-up event this
summer.
“That told us that we have women who care and
intend to make a difference,” said Martin. “A woman
who attended the ‘See Jane Give’ event told me
it inspired her to double her gift to the March of
Dimes.”

i

is Austin Getting
the Message?
by monica maldonado williams

t’s been almost a year since the Campaign for Philanthropy was launched
with its goal of “boosting local philanthropy.” So how’s it doing? Folks
behind the campaign, otherwise known as “I Live Here, I Give Here,”
point to numbers that show more people are aware of the campaign,
attending its events, and getting the ILHIGH message. But does that
translate into more donations to local charities?
The campaign has a built-in means for determining its impact on local
giving: Every nonprofit that participates gets a link posted on the ILHIGH
Web site; in exchange, the nonprofit must agree to report its donation
income when it joins and report it again a few years later. Admittedly,
you can’t make a direct connection, but the data might illustrate a trend
if all other participating nonprofits show a bump, too.
This summer ILHIGH hired local nonprofit think tank, the RGK Center,
to conduct surveys of the ILHIGH audience. People who’ve attended a
past event, come to the Web site, or otherwise shared their information
with the campaign have begun to receive invitations to participate in
the surveys.
Aside from data, campaign director Patsy Woods Martin reports there’s
anecdotal evidence, too. Take their May 2008 event, the “See Jane Give”
round table, which offered women a chance to hear from other women
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Of the 50 biggest cities in
the country, where do you
think Austin ranks in
volunteering?
Number one  . . . . . . . . . 1%
In the top 5  . . . . . . . . . 27%
In the middle . . . . . . . 56%
In the bottom 5  . . . . . 16%

According to “I Live Here, I Give Here”....

3,848 292
Central Texans
have heard
a “Voice”
presentation

58,440

Nonprofits have Visitors have
registered with gone to the
the campaign
Web site

In some ways, the “See Jane Give” event was preaching to the choir. Some of the attendees were women
who were already active in the nonprofit community.
Still, it doesn’t hurt to sermonize if it turns them into
missionaries who can help spread the word.
“Any time you start something new, I suppose you
wonder whether it’s going to work,” said Martin.“But
we’re taking baby steps. And we are very clear that
we are not finished.” GC

(According to the Corporation for
National and Community Service,
Austin ranked 5th of 50 for rate of
volunteerism in 2007.)

Of the 50 biggest cities in
the country, where do you
think Austin ranks in
charitable donations?
Number one  . . . . . . . . . 0%
In the top 5  . . . . . . . . . 12%
In the middle . . . . . . . 56%
In the bottom 5  . . . . . 33%

find out more about
ILHIGH or Read more
about the ILHIGH launch
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had heard of the “I Live Here,
I Give Here” campaign. Of the
85 people who responded,
40 had heard of it, 32 had
not, and 13 said it rang a
bell. Here’s more:
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(According the Chronicle of Philanthropy, Austin ranked 48th of 50 for
local charitable giving in 2003.)
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Alice Wilson
executive director
Breast Cancer
Resource Center
of Texas

give better

How does
a $1000
donation
help?

“A $1000 donation allows
us to fully assist eight clients
through their journey with breast
cancer. Our services are free of charge and
begin during the diagnostic process in which
breast cancer survivors help clients understand
their treatment options, organize their medical
and insurance records and enlist support at
work and home. We monitor each woman’s
recovery and invite them to participate in
an eight-week support group usually
consisting of eight women.”

by leah kolarcik

Leslie Archambault
director of
development
Austin Child
Guidance Center

“We provide mental health services to
children through a team of psychiatrists,
psychologists, social workers, and counselors by offering
individual, family, and group therapy and parent education. A
$1,000 donation provides a psychiatric evaluation and a psychological assessment for one child, plus a 10-week parenting class for two
parents. Or it could be used for six individual therapy sessions for
the child and a 10-week group therapy series. Since more than
80 percent of our clients live at or below 200 percent of the
federal poverty level, a gift of $1000 would have a
far-reaching impact.”

Meredith Cooper
executive director
and co-founder
Wonders & Worries
“A $1000 donation means a lot to
Wonders & Worries. It covers the cost for the
professional Child Life Specialist staff for one eightweek parenting course, which is designed to help parents
reconnect and re-establish bonds with their children following
an illness or loss. At Wonders & Worries, we focus on helping
children cope when their parent has a serious illness like
cancer. The class is one way we give parents the tools
to support their children through this
difficult time.”

“Our interactive play, ‘The Courage
to Stand,’ could go to a local elementary
school, and every 4th- or 5th-grade classroom there
could get five hours of fun, unique, and engaging counterbullying programming over the period of a one-week
residency. For eight years running, our actor-teachers have
taken thousands of kids on a theatrical journey to learn how
to become courageous bystanders in bullying situations.
Schools beg us for this program because they know it
works, and our goal is to make this program
accessible to all schools, despite tight
budgets.”

Karen LaShelle
executive director
Theatre Action
Project

Ready to donate?
Click on the
organization’s name
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It’s good to 
live in Austin.
by mando rayo

he “Live Music Capital of the World” has got Zilker Park, Barton Springs,
Amy’s Ice Cream, South by Southwest, and Austin City Limits Festival,
as well as a growing African-American cultural scene, our very own
Chinatown, and a Mexican-American Cultural Center. But I think the
most notable thing about Austin—the one that I get really excited
about—is Austin’s ranking in doing good.
This year, the Corporation for National & Community Service ranked
Austin #5 in the nation in the rate of volunteering. So what does that
mean? It means we’ve got a lot of people in Austin who care and want
to make Austin and Central Texas a better place to live for everyone.
As director of Hands On Central Texas, our community’s civic action
center, I have the opportunity to see this type of goodness almost daily;
from people taking their first steps in volunteering, to people taking up
the challenge of leading and organizing their own neighborhood projects, to working with board members whose commitment demonsrates
they truly want to make a difference.
These people are what make Central Texas a better place to live,
and it seems like they are changing the landscape of what we think
of when we say volunteering. They have the “ganas” or will to do what
they want—and they’ll do it, too. They’ll organize blood and food drives,
they’ll build community gardens, they’ll step up to leadership roles as
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Today’s volunteers are more like
social entrepreneurs–they want to be
hands-on in bringing about change.
We, as the new generation of nonprofiteers, must
learn from our mentors and predecessors and introduce new and innovative ideas without being afraid
of putting ourselves out there, and we must do it in a
way that brings our generations together. Together,
we can truly make a difference.
Our center’s approach towards volunteerism has
changed because of this new trend, and we have
had some successes. Instead of just focusing on
placing volunteers, we’re now more focused on
providing them with starting points, issue education, and skill development. We call our approach
“Community Engagement,” and we provide people
doors to come in through, depending on where they

contents
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are in their life. In a way, it’s
like building a continuum for
service that includes one-day
volunteer projects, dialogue
opportunities, blogs, online
issue education, leading
and organizing neighborhood
and corporate volunteer projects, leadership development
opportunities, and long-term
engagement through mentorships, advisory, and board
opportunities.
We hope people have meaningful experiences—whether
they volunteer with Hands On
or one of our many nonprofit partners—and that this experience will enrich them and
influence them to continue
their service to others. At the
end of the day, that’s what
really matters; that people are
engaged in their communities and hopefully, we’ve had
some small part in helping
them “be the change” they
wish to see in their world. GC

21

end of story

22

23

24

25

26

FIND OUT MORE
ABOUT HANDS ON
CENTRAL TEXAS

GivingCityAustin.wordpress.com

next page

27

28

29

30

31

32

33

34

35

36

37

38

39

40

PHOTO GREGG CESTARO

mentors, tutors, advisors, and board members and
they won’t let themselves be pigeon-holed into predetermined volunteer roles.
In a way, volunteers are now more like social entrepreneurs and want to be hands-on in improving
systems and bringing about change through new
and innovative ideas. This trend has been in the
works for years now, and we as nonprofiteers must
embrace this change if we want to stay relevant.
We also must be innovative in our approaches:
flexible, inclusive, and engaging. One sign I know
we’re heading in the right direction is the growing
cross-generation of the sector. I’m talking about
nonprofit leaders who have built the foundation of
the sector for years and the new, burgeoning wave
of nonprofit professionals, from the galaxies known
as Generations X and Y.

he winning entry proposed to solve a
common
student
problem: Navigating
the 350-acre, UT-Austin campus. It’s a challenge for anyone new to the UT-Austin, but
especially so for people with disabilities.
Manasi Deshpande, a wheelchair user since
she was 13 years old, should know.
As a UT student, Deshpande thought up a
simple tool to help her and students like her
find the easiest routes across campus. So with
a small team of students, Deshpande created
Access Able Systems, and decided to enter it
in the RGK Center’s first annual Social Innovation Competition, which offered a $50,000
first prize. The proposal and prototype fit the
competition’s philosophy perfectly and won
the contest.
Team member and history major Liam
O’Rouke said, “Manasi wanted to empower
students with disabilities. Out of all the buildings on campus, only 19 were available to
those disabled. Also, UT’s campus maps were
not up-to-date, so students couldn’t depend
on them.”
Access Able Systems created a way to
use Google Maps to navigate campus. The
project highlighted accessibility features including ramps, automatic doors and wheelchair accessible restrooms. “The idea was so

give better
Deshpande and her team take home the prize in its first year.

Students compete for $50K RGK Center prize

SOCIAL
SOLUTIONS
101
by caroline tinsley

September-November 2008

01

02

03

04

previous page

05

06

07

08

09

10

11

12

13

start of story

14

15

16

17

contents

18

19

20

21

end of story

22

23

24

25

26

FIND OUT MORE ABOUT THE RGK
CENTER’S SOCIAL INNOVATION
COMPETITION & THE 2008 WINNERS
GivingCityAustin.wordpress.com

next page

27

28

29

30

31

32

33

34

35

36

37

38

39

40

PHOTO COURTESY HEATHER L. ALDEN

t

simple, yet so obvious and important,” original member Shailie Thakker said. “Also, our
goal is achievable and mainstream. It fit the
constraints of the competition perfectly.”
The first Social Innovation Competition
in 2007 accepted entries from students enrolled at the UT-Austin, Texas A&M University,
and Rice University. According to its creator
Heather L. Alden, “We were looking for an
innovation that utilized skills you learn in
college to solve important social problems,
and I see universities as a pipeline of knowledge with students thinking of ideas for
themselves and the community.”
“Deshpande and her team were obviously
very passionate and knowledgeable about
their issue,” Alden said. “We saw potential for
this product not only at UT, but also around
the world. Ultimately our goal is to find simple
solutions to complex social problems.”
The competition has expanded and is
now open to all colleges across the United
States. Access Able Systems has grown, too.
Its current short-term goal is to make a sale
to UT in the next six months and reevaluate
its product and production.
“You really can learn from this experience,”
O’Rouke said. “Students have the misconception that you have to be 50 years old, wear a
suit, and have connections to make a difference. Actually, you don’t have to wait for experience—you can make a difference now.” GC

Approximately 4,000 people are homeless in Travis County on any given day.
give better

A downtown count in
January 2005 produced

179 homeless
families with
children.

Families with children
are the fastest growing
homeless population.
The majority are single
parent families.
Women are a fast growing
homeless population. Austinarea homeless providers
served 916 women in the first
two quarters of 2006.

AISD estimates between
Data from Community Action Network, October 2007

3000 –5000 of
their students
are homeless.
In Travis County there
are approximately
639 homeless veterans
on any given day.
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TEXAS VS. CANCER

u
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an AUSTIN
ICON LEADS AN
unLIKELY TEAM
by crystal conde

nder normal circumstances, groups like
the Lance Armstrong Foundation (LAF),
American Cancer Society (ACS), and Susan
G. Komen for the Cure compete for fundraising dollars, volunteers, and attention.
But last fall, the organizations — along with
key legislators, nonprofits, and health care
stakeholders — presented a united front in
the Texans Curing Cancer coalition.
Their efforts lead 61 percent of Texas
voters to support Proposition 15, which authorizes the expenditure of $3 billion over
10 years to fund the Cancer Prevention and
Research Institute of Texas.
At the forefront of the campaign was a
familiar face: Austin’s Tour de France champion, Lance Armstrong. To help spread the
message to vote for Prop 15, LAF produced
a “Survivor One” bus tour, which traveled
across more than 500 miles of the state.
James Gray, director of government relations for ACS, credits Prop 15’s public visibility to Armstrong’s voice, vision, and
credibility. High voter turnout, however, he
attributes to the work of volunteers.
ACS converted 25 of its offices across
the state into distribution sites where
volunteers could load up on Prop 15 yard

September-November 2008
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signs, stickers, and fact sheets to educate
the public. The organization also worked
closely with Texans Curing Cancer to hold
editorial board meetings that gained
support for the measure from every major
newspaper in the state.
“The most important part of the campaign was that there was strong consensus
that this was a critical piece of legislation
and exactly what was needed in the fight
against cancer,” Gray says.
The campaign surrounding Prop 15
marked Dallas-based Susan G. Komen for
the Cure’s first foray into public policy. The
organization’s volunteers pulled in almost
250 attendees to the Komen Community
Challenge Rally at Stubbs Bar-B-Que.

The LIVESTRONG Challenge,
LAF’s signature event, takes
participants to the streets
— on bike or on foot — and
unites them with others in the
fight against cancer.
On October 25, a 5K run/
walk starts and ends in downtown Austin. On October 26,
there will be 10-, 40-, 60-, and
90-mile rides that start and
end at Dripping Springs High
School. In its 11 years, the
event has raised more than
$40 million.
livestrongchallenge.org
To volunteer with the
American Cancer Society,
visit the organization’s Cancer
Action Web site. acscan.org.
Susan G. Komen for the
Cure conducts volunteer orientations for first-timers. Volunteers can chair a standing committee or serve as an advocate
in Washington, D.C. in June.
komenaustin.org
Send the presidential candidates the message that fighting cancer is a priority.
ivoteforthecure.org.
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Volunteers were also responsible for
sending emails that encouraged people to
vote on November 6, putting up yard signs
all over Texas’ communities, and contacting legislators.
In addition, Komen did a radio spot that
was broadcast throughout Texas, and
pushed Prop 15 at its Race for the Cure
events in Dallas, Houston, and Austin.
Funding for Prop 15 in the amount of $300
million annually for 10 years will come from
gifts, grants, general revenue, and income
from intellectual property agreements,
and will be kept in the Cancer Prevention
and Research Fund. Up to 5 percent, or $15
million, each year will fund cancer prevention and control programs. GC
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recent requests

wanted: Extra
office supplies

give better

Austin Habitat for Humanity needs 50
all-purpose fire extinguishers (six pounds
of more) to improve fire safety in family
homes.

how to spread happiness with
4,000 reams of copy paper. by elizabeth eckstein

I

YouthLaunch needs eight large coolers
and Rubbermaid tubs/containers for storing
and transporting produce for a new youth
farming program in East Austin.

Turns out they beat that goal with months to spare
thanks to a $580,000-valued donation from 3M of
office supplies and digital projectors.
Iris Graebner, Gifts In Kind coordinator, loves the way
the program works, whether the contributor is an individual who makes a small contribution of copy paper
or a company with a surplus of desks — or the business, Graebner recalls, that gave expensive glucose
meters, which went swiftly and directly from donor to
receiving agency. GC

n fact, donations of paper products and other simple office supplies —
from envelopes to pens and pencils to laptop computers — can bring fits
of glee to recipients. And if spreading happiness weren’t enough, they
may be tax-deductible.
Last year, Hands On Central Texas started the Gifts In Kind project to serve
about 100 members — non-profit agencies in the 10-county area like AIDS
Services of Austin, Braillelink, Texas Retired Teachers Foundation, and others.
These members file a “wish list” of items they need to run the nonprofit and
serve their clients. They then pay $100 a year to shop for free in the 5,000square-foot, almost-year-old resource center.
In its first year, Hands On set an ambitious goal of collecting and distributing
$1 million worth of in-kind goods to its members, enough to fill the shelves.

CASA of Central Texas, Inc. needs one
color printer to assist in training volunteers
to advocate for abused and neglected
children in the court system.
New Life Temple needs 50 to 75 children’s
books , along with first aid supplies for afterschool youth program in East Austin.
Go to the Gifts in Kind site to learn more
about donating in-kind or email
Iris Graebner.

Gifts in Kind’s Most Wanted List

libros
en
español

Copy paper, Envelopes,
Paper goods including
(all sizes and kinds)
coffee cups, paper towels,
& mailers
& bathroom tissue
Paper goods including
coffee cups, paper towels, bathroom
tissue
September-November 2008
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Social Network
sites that care

give better

We review 7
social media sites
designed to
change the world

GoLoco.org
Created by folks trying to reduce the carbon footprint,
GoLoco is a Facebook application that asks you to post
where you’re going and where you want to go. It also offers
built-in calculators and tools to help you and your car companion calculate carbon emissions and costs of each ride
- gas, parking, tolls, etc - then lets you calculate each rider’s
share and transfer payment to the driver. This is one of those
tools - like the telephone or email - that’s only useful if
someone else you know gets one, but seeing as it’s a Facebook app, it touts itself as a good way to meet people and
make new friends.

by monica maldonado williams

By now, you’ve heard all about the success of the Twitter blood drive,
which sprung from a single Tweet. Social media, like Twitter, offer lots of
ways to get your philanthropic kicks, and we’re all for that. But if you’re
trying to reduce your carbon footprint, does working through an online
energy audit waste more energy than it saves?

Changents.com

cMarket.com

This site aims to “create rock stars of social and environmental change,
connected with the superfans that want to get behind them.” Great
idea, but I could only get so far on this site. My impression was that I’d
be able to read about people and their causes, get inspired to help, and
then be offered an easy, one-click way to find out how to help. I read
some great stories and important efforts, but I couldn’t figure out how
to take the next step. The site does invite you to register, but it’s unclear
what my registration gets me. Shouldn’t every story end with a clickable
link called, “Here’s how to help.”? Maybe after registering, that link will
be offered. Right now all I see are “Recommend an Action Pack” and “See
Related Action Packs,” but those links don’t give me further instruction
other than to register. “Action Pack” is a clever term, but this site may
have fallen into the trap of being too clever for the outside world.

“Bidding for Good.” An online service that helps nonprofits run
online auction fundraisers. By taking your auctions online, the
service says, you can expand the number of people who can
bid on the items (by sending emails to potential bidders who
may not attend the event, and allowing these bidders to pass
the link to friends), reduce the grunt work that goes into setting
up a silent auction, and arrange payment and delivery. When
you agree to list your charity on the BiddingforGood site, your
auction becomes part of what is essentially an eBay for charity.
Visitors can even search for items, browse auctions from around
the country, and … well, buy whatever they want. I’ll be heading
back to this site.
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social
network sites
that care

MakeMeSustainable.com

good2gether.org

Tagline, “Your guide to a sustainable tomorrow.” The biggest promise seems to be “a
stronger sense of doing (your) part” to reduce your carbon footprint and save the environment. You complete an online form about your home and energy habits and share
it with the community. Then peer pressure and your competitive spirit kick in, compelling you to try to beat other members by using their ideas for reducing your footprint
and achieving a smaller footprint than the next guy. I didn’t sign up but, from the tour,
the graphics look useful. It’s cool to enter all your information then see your energy
use in colorful and complicated charts. Reportedly one network within the site was
able to reduce their collective carbon footprint by 42 tons per year - “the equivalent of
taking 100 cars off the road each month.”

“Transforming cause into effect.” Created by the man who started cMarket (see
above) this site’s a little more ambitious… and complicated. It describes itself as,
“A new search and social Web service that connects people to causes - and it’s
about to reinvent philanthropy.” This site promises visibility for your nonprofit, and
focuses on helping you enlist volunteers. It’s good to hold out on judgement with
this one as it hasn’t officially launched yet, but I’m curious as to what makes this
one different from VolunteerMatch.com or other local volunteer resources, like our
own HandsOnCentralTexas.org.

Change.org

kiva.org

If it’s not crude to describe the site this way,
first thing I thought of was, “Fun!” This site
lets you browse causes - like “End Homelessness,” “Save Darfur,” and “Recycle” - and
gives you the opportunity to join the group,
donate to a nonprofit affecting the change,
or take an action. When you join a group,
like the “Stop Global Warming” group, you
register for the site, which then kicks in a
whole slew of features like tracking your
changes and impact. Under “take an action,”
for example, you can click a button indicating
that you commit to change the light bulbs in
your house to fluorescent bulbs. you can also
invite friends to join or - as a built-in feature
for Gmail users - the site will email your contacts automatically. See? Fun! GC

“Kiva lets you lend to a specific entrepreneur in the
developing world - empowering them to lift themselves out of poverty.” Think of this as similar to the
“sponsor a child” nonprofits, except this time the
overhead is way lower because it’s all online. After
browsing thousands of entrepreneurs from all seven
continents, you choose an entrepreneur and give
them a loan via your credit card. It’s all through PayPal
and you can loan as little as $25. Loan officers keep in
touch to let you know how the business is doing, and
how repayments are being made. When you’re repaid,
you’re given a chance to make a loan to someone
else. These aren’t donations… you do get repaid. And
the killer app here is being able to impact a person
directly rather than a faceless organization.
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what To do at
the stoplight
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Beth AthertoN
CARITAS

Susan MorriS
FRONT STEPS

food
water

Aids those experiencing poverty,
hunger, and homelessness, linking
them to the resources they need to
achieve self-sufficiency.

donate
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is a man who sometimes stands with
a sign at the intersection of William
Cannon and Mopac.

“Give money, food ... all of it
helps. I’m a veteran and I get
disability checks. They’re $112
a month. So I do this. Food is
good, like those little cans of
Vienna Sausages. Or like a bar
of soap. But it all helps. I don’t
know about how it is for everybody else, but for me and my
wife, it’s all a blessing.”

cash

“Roll your window down and do food
water
one of the following:
1. Say Hello and ask how they are
doing
2. Say God bless you
3. Give them cash; they need it
4. Give them water
5. Give them peanut butter
crackers
The act of giving unconditionally
is between you and God, and you
will be blessed for your kindness
and generosity. How they handle
the gift is between them and
God. Withholding your generosity
does not teach them a lesson. If
that were so, then we could really
solve the issue of homelessness by
just withholding our generosity.”

contents

Jim

greet/
inquire

A social outreach ministry for the
homeless and working poor, providing
food, clothing, and dignity to those in
need.

info

“This is one of our most frequently asked questions, and
our first response is to encourage people who need services
to come in and get the help we
provide. Many people, however,
want to do something they
know is helpful so we suggest
handing out hygiene kits,
bottled water, granola bars or
even laminated pocket guides
that list where help is located.
We don’t encourage people
to give money, instead, we
encourage giving to the organizations that will provide the
help they need.”

previous page

05

food
water

Seeks to end homelessness by
providing shelter, affordable housing
and community education.

info

“Panhandling is a symptom of
a much larger social problem
of lack of affordable housing
and not enough mental health
services. For those being solicited who feel compelled to
give, viable options include
food, water, and even a listing
of available resources, which
can be found at House the
Homeless within the Austin
Resource Center for the Homeless. Caritas hopes individuals will refrain from handing
out money and instead make
financial contributions to organizations that provide assistance and resources to people
experiencing poverty, homelessness, and mental health
issues.”

Should you ignore the panhandlers? Give them cash?
Does a dollar help? Are they offended when you give them
leftovers? Here’s what the experts say. by leah kolarcik

get STATISTICS
ABOUT AUSTIN’S
HOMELESS
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DONATIONs BY ANONYMOUS

c

FROM
THE
BOARD
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When people choose to give, they also choose whether or not to have their
giving made public. Are you the anonymous type? The questions below can
help you determine how visible you want to be in your giving.
On a scale of 1 (strongly disagree) to 5 (strongly agree):

by monica maldonado williams

I want to
show
leadership
and commitment to a
cause

hris Popov is president-elect for Austin Young Lawyers Association.
AYLA has been around for almost 50 years, and hundreds of Austin
lawyers, judges, mayors, congressmen, board members, and philanthropists have been a member at one time or another. Today AYLA is more
than 850 strong, and its members are the people to watch in this town.
Chances are, they’re the ones who are going to take this city into its
future. Popov has been an AYLA member since 2002.

1

I think there are two keys
to involving more people in
philanthropy.
First, we have to create numerous
opportunities for people to
serve in meaningful capacities at
varying levels of commitment. Not
everyone is qualified to take on
a pro bono divorce case or able
to dedicate weeks to organizing
a project. But everyone can do
something, for some amount of
time. Our job is to present those
opportunities in meaningful, but
unintimidating, tasks.
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I want media
coverage of
the cause

1

2

3

4

I want my
donation or
volunteering
to be
recognized

5

1

2

3

4

5

I feel
comfortable
aligning with
controversial
causes

I am
comfortable
with people
knowing my
level of giving

I want to
show that
philanthropy
can be fun
and makes a
difference

1

1

1

2

3

4

5

2

3

4

5

2

3

4

5

Note that donors who are visible in one area of their giving may choose to be anonymous in other
areas. Consider these questions each time you decide to give to a good cause. GC

Second, we need to recruit
volunteers through personal
relationships. Most of us are
annoyed by email blasts and
random solicitations from
telemarketers and politicians.
We shouldn’t be surprised when
our institutional pleas for help
go ignored. Nothing beats an old
fashioned face-to-face sit-down
when you’re asking for help. GC
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I want to
encourage
others to
invest in the
cause

0-12: You tend to be very private in your giving.
13-23: You may not be private but you’re not in it to take a leadership role.
24 and higher: You’re comfortable with being visible in your giving and taking an overt leadership role.

GIVINGCITY: What can we do to get more
young professionals involved in
philanthropy and volunteering?
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What are your core values? Values
include such things as compassion,
accountability, justice, integrity,
fairness, hard work, honesty,
loyalty, etc. It will be important that
any cause you support aligns with
these values.

give better

t

ASK YOURSELF
7 QUESTIONS

What are the issues that concern
you most? Look at some newspapers
or magazine headlines and see what
moves you to want to take action.
Do you respond to stories about
the environment, the arts, health,
education, poverty, economic
development, animal welfare, human
rights or others?

by sam woollard
he difference between reactive
philanthropy and thoughtful
philanthropy is a plan. But to
create a giving plan, you first
need to identify what’s most
important to you.
Ask yourself these seven
questions to identify the causes
you care about the most.
Remember, there are very
few rules about the right and
wrong ways to be philanthropic. The only rule, in fact, is that
it be as meaningful to you as it
is to the beneficiary. GC
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What do you want to be your
philanthropic legacy? Write out five
ways in which you want to be
remembered.

W
 hat motivates you to want to be
philanthropic? List why you have
given to organizations in the past, e.g.,
it’s part of a family tradition, it’s a smart
investment, it aligns with your spiritual
values, you want to leave a legacy, etc.

September-November 2008
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What are the characteristics of the
organizations you want to support?
Do you want to support individual
registered 501(c)3 non-profits, faithbased organizations, collaborations,
esducational institution, museums,
etc.? List the organizations to which
you’ve given to in the past and
categorize them.

Are there populations in which you
have a specific interest? List the
populations you want to focus your
philanthropy on - children, seniors,
immigrants, artists, entrepreneurs,
veterans, etc. When doing this,
think about the people or
populations that have touched you.

what do you care about?

01

What are the time, talents and
treasures that you can bring to your
philanthropy? Think about times
when you have felt that you have made
a difference and which of your assets
that you used. Remember that
organizations often need your time,
skills and connections as much as your
financial resources.
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FEATURES

Who Needs the
United Way?

What Cookie
Sees in You

“See that woman
over there? She’s
why you’re riding”
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who needs
the united
way?
Facing Austin’s shifting population, the city’s widening
income gap, and maybe its own dwindling relevancy,
United Way Capital Area changed how it funds local
charities last year. Some say it abandoned the poorest
of the poor, while others argue that it’s time to do
something different. The problem is, both sides are right.

FEATURE

UNITED WAY

By Monica Maldonado Williams. Photography by Gregg Cestaro.
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L

ast December, just six days
before Christmas, a group of
21 nonprofits held a press
conference at Caritas’s 6th
Street headquarters to tell the
world how United Way Capital
Area had let them down. Each
of these “basic needs” charities had been
denied funding by UWCA thanks to its new
funding plan, so they were there to plea to
the public for support.
Twenty minutes later at its headquarters in
East Austin, UWCA held a press conference
of its own to defend its new funding plan. It
wasn’t turning its back on basic needs for the
homeless and the hungry, they said, rather it
was directing its grant money to programs
that would address the root causes of these
issues. Central Texas is in trouble, they said,
and it’s only getting worse.
Among the nonprofits at the press conference was People’s Community Clinic, a lowcost primary care clinic that saw its request for
funding completely denied. Earlier this year, I
spoke to Regina Rogoff, executive director of
People’s. “I’m trying to think how to say this
in a positive way,” she told me. “Our message
was that it seems United Way is trying to
build this ladder for people who can climb
out of their situation, but we wanted to say
that there are people not yet on that ladder
who need the community’s help.” To lots of
people in Austin, it seemed like the homeless,
the hungry, and the destitute were no longer
UWCA’s concern.
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In the days following the press conference,
a number of far-less positive commentaries
and letters to the editor in the Austin American-Statesman were published, not including more than 50 comments to philanthropy reporter Andrea Ball’s blog post about
the funding change. Of those posting comments, an overwhelming majority were “appalled” by UWCA changes, vowing to “donate
directly” to the affected nonprofits and “cut
out the middleman – United Way.”
Misconceptions and misinformation
swirled through the nonprofit community
for months, portraying UWCA as the Grinch
who stole cots from the homeless shelters
and bread from the food banks. Not only that,
people – the nonprofits, the public – were
shocked, as if the UWCA’s decision had come
from nowhere.

The decision to change
In fact, UWCA - and United Ways across the
country - had been working toward that decision for years. It started in 2004 when United
Way of America asked local United Ways to
examine how each might be more effective
in addressing the needs specific to their communities. Each local United Way acts as an
independently operated federation, choosing which local nonprofits and programs to
provide funding for via a grant application
and approval process, with local volunteers
making the funding decisions. (It’s important
to note that there are three United Ways that
serve Central Texas, and that each of them
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operates under its own funding model.)
The suggestion from United Way of America
prompted UWCA to enlist UT-Austin’s Ray Marshall Center to embark on a two-year study,
starting in 2005, during which researchers
collected and analyzed demographic data,
conducted dozens of interviews, and assembled 37 focus groups in 10 counties in order
to identify the most pressing needs in Central
Texas. What they found, mostly, was that the
problems - and therefore the solutions - in
Central Texas are interconnected; any solutions would have to be collaborative efforts
by multiple stakeholders. This compelled
UWCA to re-think its approach on multiple
levels. From that point forward, it decided it
would focus on three areas where Central
Texas was hurting: health, education, and financial stability. Moreover, they UWCA would
fund programs rather than agencies, and specifically those programs that would change
the opportunity landscape in Central Texas
over the long term.
So in May 2007, UWCA’s grant applica-

Why a federation?

A federation is a group of nonprofits organized around a shared societal mission. Being a
part of a federation can make it easier on a nonprofit to raise and save money. It can also
help with administrative and marketing tasks. UWCA is a federation, as are Earth Share,
Envision Central Texas, United Way of Williamson County, and others.
Because nonprofits that join federations are often required to be a 501(c)(3) in good
standing, donors feel they can give more confidently to those federations or nonprofits.
Workplace donors can designate the federation as the beneficiary or choose a specific
nonprofit. The same tax laws and benefits apply to donations to federations as they do to
a single nonprofit.
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its to apply under a new
set of criteria. “They were
UNITED WAY
no longer asking us to
propose how we would
spend the money,” said Rogoff of People’s.
“We had to respond to the impact areas
UWCA wanted to affect.”
The new criteria prompted a record number
of nonprofits to apply – 145 programs from 88
nonprofits asking for a total of $13.6 million
in funding, even though UWCA is only able to
fund about $4 million each year. As is UWCA’s
usual procedure, each of the applications was
reviewed by a team of 165 volunteers and
community representatives over the course
of more than two months before funding decisions were made. In the end, of the 44 nonprofits funded in the previous cycle, 17 were
denied funding for the 2008-2010 cycle and
four didn’t bother to apply. For People’s as
well as for the other 20 nonprofits, the results
were disappointing. “This was money we
had counted on year after year,” said Rogoff.

21

end of story

22

23

24

25

26

GivingCityAustin.wordpress.com

next page

27

28

29

30

31

32

33

34

35

36

37

38

39

40

Why the new approach
There’s no doubt that Austin nonprofits
operate in a complicated environment, no
matter which population they serve. Each
nonprofit has to reach out to a small pool of
donors for ongoing support and a reactive
group of donors who make one-time gifts
based on an event or a specific campaign.
And in the end, it can take a long time to see
large-scale impact from all the effort. You can
feed a family for a week, and they won’t be
hungry. But how do you create an environment so that fewer families in Central Texas
ever face hunger again?
“Reporting how many people are fed is an
indicator, not an outcome,” said David Balch,
president of UWCA. “If more people need to
be fed, then we need to go upstream and look
at why. And that’s what we want to community to move to.”

FEATURE
UNITED WAY

David Balch, United Way Capital Area president

How UWCA
gets and
spends the
money
In Fiscal Year 20062007, United Way
Capital Area raised
$18,522,057. United
Way Capital Area’s fiscal
year runs from
July 1 to June 30.

06-07 REVENUE
$18.5 million from workplace
campaigns*, individual
direct donations, and fund raising
events
+$2.3 million from grants,
in-kind, dividends, investments,
service-fee income, and other
-$331,260 in uncollectible pledges

06-07 DISTRIBUTION
$10 million designated to specific
nonprofits in workplace campaigns*
$4 million went to community
programs like Hands on Central Texas,
2-1-1, Success by 6, etc.
$3.9 million to UWCA allocation to
44 partner agencies
$2.5 million to fundraising and
operating expenses

$20.5 million
total revenue

$20.5 MILLION
total distribution
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For FY 2007-2008, UWCA committed $3.9 million to its
partner agencies based on last year’s revenue. “The money
we raise now is paying the agencies now,” said David Balch,
UWCA’s president. So, for example, when UWCA told agencies
in December 2007 that they would receive certain allocations
in 2008, that money had not yet been raised. “So one of the
worst horrors that can happen to us is, we’re short on our
fundraising goal,” says Balch. “All of a sudden we cannot meet
the commitment we make to the agencies.”
In fact, just this month UWCA announced it had laid off
seven employees in order to be able to afford keeping its
promise to its partner agencies.

*When UWCA administers a workplace campaign, it takes a certain percentage for service fees. The total of
these fees in 2006-2007 was $375,178 or about 3.7% of the $10 million designated. Other federations that
manage workplace campaigns operate the same way.
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Balch took a lot of heat after the funding
model change was announced. I spoke to
him not long after the press conferences took
place and could tell he’d explained the reasoning behind the decision a number of times.
“I look at the United Way and ask, ‘What can
we do?’” said Balch. “I’ve worked with United
Way for over 20 years and with nonprofits for
30. I don’t feel like I haven’t been doing good
work or that any of the agencies haven’t been
doing good work. But things in Central Texas
are getting worse, not better. We have to drill
down and ask how we can really start to see
change.”
Balch points to specific data, like the fact
that poverty in Central Texas has increased
by almost 50 percent since 1999, that at least
one in every four students in Austin drop
out of school before high school graduation,
and that Austin has a higher proportion of
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workers earning poverty
level wages than any comUNITED WAY
parison city its size – and
the highest racial income
inequality among comparison cities.
“When you look at this information, which
is pretty significant,” said Balch,“and you look
at other information from the state demographer, and the trends playing out over the
next 30 years... you can’t ignore it.”

Does the change matter?
If the data and trends are so obvious, then,
why was the reaction to UWCA’s change so
negative? Both sides admit it should have
gone better. There was a knee-jerk reaction
to UWCA’s change from the agencies’ side,
and UWCA admits that maybe it didn’t communicate as well as they should have. On the
other hand, it’s not as if UWCA left those 21
previously funded nonprofits on the curb
completely. Many of them receive transition
money, depending on how much funding
they lost. And all of them were informed
of the upcoming change long before the
grant applications went out. Communities
in Schools saw the change coming, and prepared for the worst.“It was obvious,” said Suki
Steinhauser, CEO of Communities in Schools
(CIS), a campus-based drop-out prevention
program.“They included us all along the way
as to where they were going, and we let our
funders know that change was likely.”
When I spoke to her a month ago, Steinhauser told me CIS was able to replace part of
September-November 2008
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the $150,000 unrestricted money it received
from UWCA last year. “It’s not a big percentage of our $7 million budget. UWCA is just
one of many funding sources for us, so we
found ways to cope with that change.”
For many of the previously funded nonprofits, the percentage of lost funding compared
to overall budget averages to about five
percent. UWCA’s funding to the aforementioned People’s Community Clinic accounted for about two percent of the nonprofit’s
budget, for example, and its funding to The
Arc of Capital Area, which helps people with
developmental disabilities, accounted for
a little more than eight percent of its total
budget. Even Rogoff admitted, “There are
always some grants lapsing and others starting, and it’s the work of the nonprofit to keep
all those balls in the air.”
Does a five percent loss in funding necessarily translate into a drop in services – and more
people sleeping on the streets? It’s not true
to say no, but the real answer may be that it
doesn’t have to. Social services in Central Texas
are a collaboration with each agency referring
clients to the other, each of them sharing a
pool of nonprofit employees, resources, and
donors. “So many of us serve the same population,” said Steinhauser of CIS,“Collaborating is
the only way this is going to work.”

To whom do you give now?
So do you give to UWCA or the individual
agency? If you give to UWCA, your money will
go to programs that UWCA has determined
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will close the disparity gap in Central Texas.
The programs and nonprofits that run them
have already been vetted and determined to
have positive impacts. UWCA might be the
safe choice for donors who need a namebrand charity to affect large-scale goals; after
all there are too many charities to choose from
– Austin has 10 for every 1,000 people, a rate
higher than any other Texas city’s. UWCA can
help sort them out.
Then again, if you give to People’s Community Clinic, Salvation Army, Girl Scouts of
Central Texas, or any of the other nonprofits
no longer receiving UWCA funding, you’ll
help make up for their losses. Your donation
will help fund their programs as well as give
them the support for business overhead costs
they so badly need. Smaller, single charities
might be the informed choice of sophisticated donors in Central Texas who seek out and
educate themselves on charities that align
with their specific concerns.
“I think the first thing a person has to do
is become educated,” said Balch. “And with
that education, they need to start to become
engaged. But what I would really encourage with that engagement is to find places
outside of their comfort zone, because
anyone who takes the time to get out there
and try to understand someone else’s point
of view is going to become more engaged in
our community. And then it’s not confrontational or who’s right or wrong. Then people
start actively participating. Then it becomes
a win-win.” GC
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Grant Applications
Denied
The following nonprofits did not have their
funding renewed for the 2008-2010 cycle.
Some received transition money from UWCA.
American Cancer
Society - Austin
Metro Market

Highland Lakes
Family Crisis Center
Inc.

American Red Cross
of Central Texas

Hospice Austin

28

29

30

People’s
Community Clinic

Austin Area Urban
League Inc.

Seton Healthcare
Network
Community Care

Austin Children’s
Shelter

VinCare Services of
Austin Foundation

Caritas of Austin
The Center for Child
Protection

Waterloo
Counseling Center
Inc.

Easter Seals Central Texas

The Texas Advocacy
Project

El Buen Samaritano
Episcopal Mission

The Wright House
Wellness Center

Family Crisis Center
- Bastrop

YMCA of Austin

Girl Scouts - Lone
Star Council
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COOKIE RUIZ

What Cookie Sees in You
Hair & makeup Eryn Millington

The executive director of one of Austin’s biggest
arts nonprofits thinks you can lead Austin’s
philanthropic community, too. Here’s why.
By Shermakaye Bass. Photography by Matt Rainwaters.
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When Cookie Ruiz talks, people listen. As
the executive director of Ballet Austin, Ruiz
is the lead fundraiser, board wrangler, and
head cheerleader for what The New York
Times called, “a company with big ambitions.” And with more than 25 years in nonprofits, her resume leadership and list of
awards are among the beefiest in the city.
But while Ruiz has some big ambitions
herself, they don’t have much to do with
her own career – and maybe that’s why
she’s earned the attention of so many of
her peers. Instead of focusing on how she
can get ahead, Ruiz looks outward and
focuses on her organization’s mission, the
betterment of the arts and philanthropic
communities, and the training of the next
generation of leaders.
Of course the local and national nonprofit and arts communities tune in when Ruiz
has something to say. Just ask her fellow
members of the Downtown Austin Alliance, the many youth-development nonprofits she advises, and the supporters of
the ballet company that Ruiz has helped
transform over the past 12 years. She also
gets attention on the national level. Ruiz
has spoken to the National Conference on
Community Leadership, is a member of the
national board of directors for the American Arts Alliance, chairs the Dance/USA
board of trustees, and is a 20-year veteran
of the American Red Cross, which honored
her with the esteemed “Clara Barton Medal
of Honor.”
September-November 2008
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Ruiz is also an advisor or board member
for multiple youth leadership organizations in Austin – from the Young Women’s
Alliance to the Teen Leadership Austin to
the GENaustin – and this may be her most
important audience.
Beyond her involvement in young professional organizations, Ruiz has taken 20plus young people under her wing, whom
she coaches each month on how to get
involved in the business of philanthropy,
community giving and strategic planning.
Ruiz says she wants to make sure that upand-coming generations understand the
importance of involvement in the nonprofit sector.
“So many young people are too focused
on developing an exact path for their future
and what they need to be,” Ruiz says. “But
my father told me, Never focus too much
on the path ahead or on what you feel you
have to be, but rather, open yourself up to
the serendipity of life.” In fact, she coaches
young people and new professionals to
focus on their principles, as opposed to an
exact career plan. Ruiz says she believes
that, “If you decide, ‘I’m going to live my life
ethically, I’m going to live my life responsibly, I’m going to give back,’ then finding
the right path in life or your career won’t
be hard.”
The mother of two daughters, Ruiz began
working in nonprofit in her mid-20’s, when
a close friend was killed by a drunken
driver; she immediately jumped into action,
September-November 2008
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FIND OUT MORE
ABOUT BALLET AUSTIN
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Attention Young
Philanthropists

COOKIE RUIZ
pushing for better ways to keep drunken
drivers off the street. Later, after she’d had
her first child, she worked with the American Red Cross, lobbying for legislation to
require child-restraint seats in cars.
Her commitment to grassroots change
and social service runs deep. But it was in
1995, after she “graduated” from Leadership Austin, that the slender, elegant blond
truly hit her stride. Joining Ballet Austin
as development director in 1996, she was
soon promoted to general manager, then
interim executive director and, finally, executive director in 1999. Then, in 2002, she
was awarded the designation of Certified
Fund Raising Executive by the Association
of Fundraising Professionals.
As important as those titles might be,
Ruiz feels they are ultimately a means to
an end – the end being that, if she engages
a potentially new “patron” or a young volunteer, it can set a pattern for the rest of
their lives.
“One reason why she spends so much time
with boards and members alike is because
she believes that anyone can be a potential leader,” says Heather Parson, current
development director of Texas CASA and
a past president of Young Women’s Alliance, for which Ruiz was an advisor. “Few
of her contemporaries have done the kind
September-November 2008
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Take some advice from a woman with a long career in
philanthropy – your projects will run much more
smoothly if you take the time to nail down a few
key elements from the start. All of Ruiz’s
protégés come away with at least the
following five things:
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Enthusiasm: It can be
hard to maintain when
you’re trying to change
the world, but “negative
feelings can cause paralysis
and inactivity.”

Confidence:
“Not just in
yourself but in
your plan.”

A new perspective:
When you discuss the issue
with someone willing to
participate actively in the
conversation, “You often
find a new way of thinking
about how to address the
challenge at hand.”

20/20 VISION:
You can’t address a
problem blindly, you
have to have “a clear view
of the challenges
around you.”
mentoring she’s done. I think Cookie is one
of the few people who sees that as really
important. She’s one those people in the
community who has taken an active role in
developing young people as leaders.”
Ruiz also wants them to realize there are
careers to be had in nonprofit. Good ones.
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A road map: “People often
come to a mentor session
brain-locked. I want them to
leave with a sense that they
know the direction in which
they are headed.”
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“People bypass nonprofit, not seeing it as
a viable, lifelong career. It is,” she says. “In
fact, my favorite thing is helping people
get a job, connecting the dots.
“By and large, you don’t start as a college
freshman thinking to get a philanthropy
degree. That’s why I’ve gotten into men-
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toring. I have 20 protégés now, and I give
between 10 and 15 hours a month to that.
That’s kind of putting it out there, keeping
it open for people who want to look at philanthropy and giving as a career. … This is
the way I’m directing a lot of volunteers
now; in time, it extrapolates out from that.”
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If anyone still wonders why people listen
to Cookie Ruiz, they need look no further
than downtown’s Butler Dance Education
Center and Community School, one of the
only urban centers of its kind, a renovated
building that houses Ballet Austin’s professional corps, as well as programs for aspiring dancers, even classes for the casual
fitness enthusiast. More than 10 years in
the planning, the center – formerly home
of Austex Printing and Mailing – was completed in 2007 at a cost of $10.3 million.
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PHOTO CASEY DUNN

On Time and
On Budget

PHOTO ANDREW YATES

Early involvement in philanthropy creates
a personal ethic that centers on philanthropic values, she says, so that a start in,
say, supporting the arts, leads to a lifetime
supporting other types of philanthropy
and a deeper engagement in the community. The idea, she says, is to stress the importance of giving – and not to whom one
gives or how much.
“I don’t know of many volunteers or
donors to an arts organization who are not
also engaged in other issues in our city.
Arts givers are the most likely people to be
a volunteer in a non-profit, the most likely
to vote, the most likely to get involved in
larger community service.”
Still, Ruiz insists, her investment in the
young leaders of Austin is not a one-way
street. “My mentorees have given me more
exponentially than I have ever given to
them.”
Stephen Mills, Ballet Austin’s creative
director and one of the leading figures in
dance on a national level, says, “Cookie is a
person of endless energy, and she, from a
very young age, had it instilled in her that
if you’re part of a community, it’s your responsibility to give back. It’s our mandate,
as led by her, that we always give back. She
sets an example in the community, not just
in our organization.” GC

“On time and on budget,” adds Ruiz.
“I saw how she handled their capital
campaign to build the Butler Education
Center,” says Melissa Berry, head of development at ArtHouse at the Jones Center.
“I saw her move that forward, working
with John and Julie Thornton, the chairs of
that campaign – and it ran like a well-oiled
machine. I also know that she’s worked
hard to put the Ballet on solid fiscal
ground.”
The company currently has an endowment of $1.7 million and is considered
one of the most dynamic and innovative
companies in the country. As Ballet Austin
creative director Stephen Mills points out,
under Ruiz’s stewardship the organization has leapt from having a $1.5 million
budget to a $5 million one.
A namesake donor for the new down-
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town center (with husband Dr. Ernest
Butler), Sarah Butler says that Ruiz’s leadership and charm were a factor in their
giving the $3.5 million that cemented the
center’s future. But more than that, she’s
been impressed by her colleague’s passion
for the community at large.
“Having served on the Ballet Austin
Board of Directors for 11 years current
president of the Ballet Austin Foundation Sarah Butler says, “I have been able
to observe Cookie’s leadership during
this time. She has the ability to see the
importance of team building and fiscal
responsibility. She has built an outstanding
administrative team at Ballet Austin and
she has fostered cohesiveness in the Board
of Directors.” (Ruiz also has helped build
the ballet’s 70-member board, an unusually large one.)
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See
that woman
over there?
She
s
why
’
you’re
riding

FEATURE
MS150

After an unexpected diagnosis, one woman finds herself on the other side of a ride for the cure.
By Elizabeth Eckstein

I

t’s ironic. One minute I’m the busy
but healthy editor of Austin Woman
magazine, adding a short write-up
about the MS150 bike ride that benefits people with multiple sclerosis.
The next minute I’m being diagnosed with
multiple sclerosis itself: dreaded, incurable,
debilitating, frightening.
It really didn’t happen that quickly, but
sometimes it seems so. I’d been walking
September-November 2008
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like Frankenstein for a while before my diagnosis, but I was busy and didn’t go to the
doctor. Since my diagnosis in March 2005,
I’ve had to deal with small but important
things like nutrition, body, motion, balance,
pulling on socks, writing. It was nothing I
ever expected, but I know all about the
disease now — the current research, the
pharmaceuticals, the alternatives, you
name it.
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In October 2006, my new boyfriend,
Bruce, went to ride the San Antonio-toCorpus Christi MS150 Bike to the Beach
event, his second time, and I went with him.
I saw him off and drove his pickup ahead
to the more-than-halfway point, Beeville,
to cheer him at the Day 1 finish. I was using
two canes to walk and a wheelchair for extended outings by then, so people knew
to help me, and everyone was kind and ac-
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commodating; plus, I had the handicapped
parking placard.
Near the State Aquarium and the U.S.S.
Lexington in Corpus, I waited in my chair to
watch Bruce cross the big finish line. Hundreds followed hundreds of riders under
the checkered archway. People lining the
chute applauded madly, cheered, whistled
for every one of them. Volunteers handed
out water, directed human traffic, and
GivingCityAustin.wordpress.com
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MS150
guided riders to food, showers, bike racks,
and their well-earned achievement pins
and certificates of completion. From the
sidelines, I tried to tell them all, “Thanks for
riding!”
All the riders — corporate sponsor and
donor teams in matching jerseys, family
teams in matching T-shirts, pairs, individuals (one of whom grabbed my face and
kissed me) — pledge a donation from
friends’ per-mile support to the National
Multiple Sclerosis Society and its massive
research effort. And there was Bruce,
looking great after 150 miles.
In May 2007, we were two of hundreds
of volunteers at the end of the Houstonto-Austin event — he in the street handing
out bottled water to finishers, me at an
orange Coleman cooler filling cups with ice
and water until my thumb gave out. Then
I rolled curbside to wave and say gracias
as riders swooped around a corner past
me: “Thanks for riding! Thank you for – …
thanks. Than- thank you. Thanks. Thank you
for riding!” Many waved back. A few slowed
down to high-five me.
One woman pulled over in front of me,
laid down her bike and exclaimed, “There
you are! I’ve been looking for you since we
left Houston.” She’d made a banner with
the word “Hope” stitched into it and tied
September-November 2008
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Bruce, Elizabeth and Joan

it behind her bike seat. Now she was presenting it to me, a representative of sorts
of why she had ridden. And then she was
gone, no name, no photo, nothing. I’d never
laid eyes on her in my life. I was so touched
that I burst into tears and bawled like a
baby.
Five months later, Bruce was ready for
his third Bike to the Beach. This time, my
twin sister, Joan (no MS), did the driving
and found the special place to park in Beeville that I had learned from Tony Ralf, vice
president of the South Texas division of
the Lone Star Chapter of the National MS
Society.
As the sun came up on Day 2, riders were
already crowding into the chute on the
main drag of Coastal Bend College-Beeville
campus for the staggered take-off. Bruce
went to join them, and Joan stood behind
my chair to watch the start with me from
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across the street. Tony had a mic and was
offering encouragement and good humor
to those facing strong sun and a head wind
all the way to the coast.
“You’re exhausted,I know. Your backs hurt
and your shoulders ache. You’re worried
about leg cramps. Only yours will go away
after a massage and the hot tub. A person
with MS might feel like that every day.”
Then he pointed to me. “See that girl over
there? She’s why you’re riding.”
More than 3,000 riders turned to me and
started to clap. And Tony led them in a hiphip-hooray. Bruce blew me a kiss. I waved
to all, blubbering.
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At Corpus, here came all the riders, each
one with a smile for me, a kind word or a
handshake. Even the guy who’d kissed me
the year before asked me if I remembered
him, and kissed me again. Joan spotted
Bruce coming in before I did, and suddenly
there he was — purple helmet, Texas star
jersey, big grin on his face.
I felt inspired by the time and energy
and body mass that Bruce and all the other
riders sacrificed on behalf of MS. If I could
serve as inspiration in return, then I would.
And will. GC

FIND OUT MORE
ABOUT MS150
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WHAT GIVING LOOKS LIKE

Philanthropy Day 2008
More than 1000 people from the nonprofit and giving
communities gathered in January for the 2008
Philanthropy Day Awards. This year the event set
records in attendance and in money raised - $50,000 –
which funds Austin’s Association of Fundraising Professionals. AFP provides training, workshops, and lectures
to area fundraisers and development professionals.
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1. State Senator Kirk Watson, master of ceremonies, reminded attendees about the
impact of giving locally. 2. Watson congratulates Rebecca Powers of Impact Austin,
which won Outstanding Philanthropic Organization. 3. Michelle Valles of KXAN accepted
award for Outstanding Philanthropic Corporation. 4. As they entered the ballroom,
guests hushed to listen to Conspirare, the Grammy-nominated chorus. 5. Ed Gardner,
Assistance League of Austin, receives the Special Recognition award for leading the
renovation of an ALA building; presented by Tomi and Pete Winstead. 6. “Aspiring
philanthropists have to find a cause that they truly believe in.” Sara and Dick Rathgeber
accept the award for Outstanding Philanthropists. 7. “Every girl deserves to be diva for
a day!” Beth Tracy of IBM presents Michele Walker-Moak of Applied Materials with the
Outstanding Community Affairs Executive Award, with tiara. 8. Jody Denberg of KGSR
accepts the award for Outstanding Philanthropic Corporation. 9. “I want to be a scientist
or an art teacher when I grow up,” said third-grader Brianna Vogel, winner of the Kelly
Davidson Memorial Outstanding Philanthropic Youth (Child/Teen) Award. Vogel created
Brianna’s Pennies of Love, which raised $1800 to buy art supplies for a local pediatric
cancer center. 10. “I’ve been blessed with an unusual opportunity,” said 21-year-old Ryan
Berber, winner of the Kelly Davidson Memorial Outstanding Philanthropic Youth (Young
Adult) Award. “It’s only right that I pass it on.”
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WHAT GIVING LOOKS LIKE

Turkey Trot and Thanksgiving Baskets
We gave disposable cameras to volunteers for
Turkey Trot, which is the Thundercloud Subs 5K
benefitting Caritas, and to volunteers for El Buen
Samaritano’s Thanksgiving Baskets event, which gives
Thanksgiving meal groceries to hundreds of families.
This is what Thanksgiving volunteering looks like.
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4 – 8: Photos taken by Laura Thomas and John Warren. “John and I met while volunteering at
Caritas. I’d been volunteering there since 2000 but had never worked a Turkey Trot. There was a
lot of energy in the air; all the volunteers seemed so excited to be helping out for a good cause.
To me, it felt like a good way to “give thanks” and to bring the focus of the day to community and
being with others in a positive and non-indulgent way.”
9-10: Photos taken by Katie Buchanan. “I went by myself. I was keeping an open mind and willing
to do pretty much whatever I was physically able to do. No one assigned me a job, so after
helping set up a couple tables, I wandered over to help a lady named Ana who was struggling to
hold the registration sign up in the wind. It was fun being out there among the crowd with the
music and dancing, and seeing how successful the race was.”
11-14: Photos taken by Ed Rodriguez. “I hadn’t volunteered with El Buen for this event before,
but I was confident that the event would be planned out well. I was surprised how quickly the
process was for the people who needed the help from El Buen. We were all impressed with the
facilities, the organization and how friendly and happy everyone was to be there on that day. The
event is so worth while that the more people know about it, the better chances there are to help
more people. It was unfortunate that HEB was delayed in the delivery of the turkeys, but other
than that, everything went smoothly.”
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WHAT GIVING LOOKS LIKE
Courtnie’s family had approached me about helping her
with scholarship applications, so
we had a bit of a different agenda, but we tried to make it fun.
We would research scholarships
and send out applications. So we
would talk about how to write the
application letter, then she would
write the letter and we’d talk about
whether it would work.

“What I
learned as a
Big Sister”
Eva Schone, Big Brothers
Big Sisters volunteer

Eva and Cour tnie

I

believe that mentorship is one of the
most effective ways to make a difference in someone’s life. I’m grateful to
have had the privilege of a mentor in my
life. My mentor was somebody I could trust,
someone I could run my ideas by. I felt it
was time to give this gift to someone else.
Since Courtnie, my “little,” was already 16
when we started our match, she already
had all the school and extracurricular activities typical for a high school student.
She was really busy, and we struggled with
that. I didn’t want to be just another one of
her “things,” and I needed to make her see
that, too... that my time wasn’t just another
one of her tasks. So for us it worked best
to meet every two weeks for two or three
hours.
September-November 2008
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Finding their rhythm
It was awkward in the beginning. We had
to find the rhythm that was appropriate
for this relationship. It took us about half
a year. In any relationship you have certain
expectations. And when you volunteer to
be a “big” you have expectations of what
that might be like. To find our rhythm I realized I had to listen to this person. It’s a
process.
Courtnie is not a shy person, and she’s old
enough to have her own perspectives and
her own wishes. She is an amazing young
woman, very outgoing, smart observant
and generally a happy person. Her family
is also very supportive of her; I can’t say
enough good things about them.
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Reality lessons
One of the other things we worked
through was punctuality and her
being on time for things. She had
mentioned that she was interested
in being an event coordinator, so I
was able to find a professional event coordinator and introduce her to Courtnie.
In our meeting, she let Courtnie know that
punctuality was one of the most important
qualities an event coordinator had to have,
so that was a big reality check for Courtnie,
especially to hear that from a professional.
The most important part of building my
relationship with Courtnie was to figure
out how I could assist her - in the context
of her life circumstances - most effectively.
That takes a little bit of time and getting
to know each other. In the beginning you
have a set of expectations, but you just
don’t know what each child’s situation is
going to be. And you’re going to have to
work with whatever it is.
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What makes it different
This is one on one. It’s different from
giving money, different from volunteering
to help a group. And I think it’s probably
more rewarding, because even though it
is only one person I’m helping, it is direct
and immediate. The difference is the same
as when you spend time with a group of
friends versus spending time with just one
friend. The conversation is a lot different.
I think my relationship with Courtnie
was able to evolve because it is a relationship between two people, and, of course,
one has to listen and respond to the other
person in order to make that relationship
work. It is definitely a process. GC
what it takes to be a big
The decision to become a big brother or big
sister is ... a big one. There’s an application,
acceptance, training, and a minimum oneyear commitment. That said, there are two
types of volunteer opportunities for bigs:
community-based volunteers, like Eva, who
meet with their littles at least three times
a month, wherever they decide to meet,
and school-based volunteers, who meet
their littles at their elementary or middle
schools, usually over the lunch hour. For the
2008-09 school year, the organization especially needs volunteers in its middle school
program. Still interested?

Find out more
about becoming a Big.
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NPO EVENTS & OPPORTUNITIES

Nonprofits in this issue:
American Cancer Society
www.acscan.org

Greenlights
for NonProfit
Success helps
those who do
good…
do better.

Association of Fundraising Professionals
www.afpaustin.org
Austin Child Guidance Center
www.austinchildguidance.org/index.jsp

In Austin, we lay claim to
having the most nonprofit
organizations per capita of any city in the southwestern
United States. However, many of these organizations, while
doing incredibly valuable work, do not have access to the
same resources, experience, or training available in other
sectors. This is where Greenlights steps in.
As the leading nonprofit support organization in Central
Texas, we directly impact more than 800 nonprofits and
2,000 individuals annually through a wide range of
programs and services. These services include affordable,
high-quality management consulting services; financial
management services; professional development
workshops & conferences; a publicly accessible online
resource library; and a nonprofit management and
leadership information hotline.
Greenlights strives to be a catalyst for extraordinary
nonprofit performance and to help make Central Texas
stronger through exceptional nonprofits.

Austin Habitat for Humanity
www.austinhabitat.org

Lance Armstrong Foundation
www.livestrong.org

Susan G. Komen for the Cure
www.komenaustin.org

Gifts in Kind
www.handsoncentraltexas.org

MakeMeSustainable.com
www.makemesustainable.com

The Arc of Capital Area
www.arcofthecapitalarea.org/
index.php

good2gether.org
www.good2gether.com

Mobile Loaves & Fishes
www.mlfnow.org

GoLoco.org
www.goloco.org

National Multiple Sclerosis
Society
www.ms150.org

Hands on Central Texas
www.handsoncentraltexas.org

Theatre Action Project
www.theatreactionproject.org
United Way Capital Area
www.unitedwaycapitalarea.org

New Life Temple
www.newlifeupc.org/ministries/
daughter-churches/new-lifetemple/

Austin Pet Food Bank
www.greyhoundrescueaustin.com/gra/foodbank.htm

I Live Here, I Give Here
www.ilivehereigivehere.org

Ballet Austin
www.balletaustin.org

IVotefortheCure.org
komenpolicy.org/komenadvocacy/ivoteforthecure.html

Big Brothers Big Sisters
www.bbbscentraltx.org

Greenlights for NonProfit Success
(512) 477-5955 x252
www.greenlights.org

Front Steps
www.frontsteps.org

People’s Community Clinic
www.austinpcc.org

Wonders & Worries
www.wondersandworries.org
YouthLaunch
www.youthlaunch.org/about/
home.php

RGK Center
www.utexas.edu/lbj/rgk/

Kiva.org
www.kiva.org

Breast Cancer Resource Center
www.bcrc.org/website/mission.asp
Caritas
www.caritasofaustin.org

now accepting ads for nonprofit
events & opportunities

CASA of Central Texas
www.casacentex.org

Want to know more about placing your nonprofit
ad in this space? Download our ad spec and pricing
sheet. Or send us an email with your questions.

Change.org
www.change.org

GivingCity Magazine
GivingCityaustin.wordpress.com
512 797 8869

Changents.com
www.changents.com
cMarket.com
www.cmarket.com

now accepting ads for nonprofit
events & opportunities

Communities in Schools
www.cisnet.org

Want to know more about placing your nonprofit
ad in this space? Download our ad spec and pricing
sheet. Or send us an email with your questions.

Community Action Network
www.caction.org

GivingCity Magazine
GivingCityaustin.wordpress.com
512 797 8869

El Buen Samaritano
www.elbuen.org
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SUN

CALENDAR

September 14
Seton Development Board Gala
Seton Medical Center hosts this
black tie affair for a new building
dedicated to providing services
for women. Seal – as in Mr. Heidi
Klum – is slated to provide the
live music. Four Seasons Hotel
setonfund.org

September 15
14th Annual Kid’s Classic Golf
Tournament
Interrupt “a good walk, spoiled”
with a nice lunch and a clinic
hosted by Tom Kite. Proceeds go
to the Dell Children’s Medical
Center of Central Texas.
childrenaustin.org

September-November 2008

02

03

04

TUE

WED

THU

FRI

SAT

September 6
The Domain PlayBingo
Shopping Extravaganza
Buy bingo cards for $25 each, get
them marked at Domain stores,
and turn in the blacked-out card
for a chance to win $1500 gift
card. Proceeds from sold cards go
to the Center for Child Protection.
centerforchildprotection.org

SEPTEMBER

September 8
Rick Barnes Golf Classic
A chance to play the private UT
Golf Club and raise money for the
Cystic Fibrosis Foundation.
cff.org
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September 28
Signature Chefs of Austin
Sample culinary creations at this
year’s African themed event. Proceeds benefit the March of Dimes.
Four Seasons Hotel
marchofdimes.com/texas

previous page

05

1

12

13

start of story

14

15

16

17

contents

18

19

20

21

end of story

22

23

24

25

26

GivingCityAustin.wordpress.com

next page

27

28

29

30

31

32

33

34

35

36

37

38

39

40

SUN

CALENDAR
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SAT

October 2
Food for Thought

OCTOBER

1

2

3

4

Taste Austin’s best and help keep children at school in this culinary event
benefiting Communities in Schools.
Austin Music Hall
cisaustin.org

October 7
Safeplace Celebration
Celebrate SafePlace honorees and
support the organization’s efforts to
end domestic violence.
Austin Music Hall
austin-safeplace.org

October 19
21st Annual AIDS Walk
Austin 5k
Make a statement about the HIV/AIDS
crisis in Austin and join the walk.
The AIDS Memorial Quilt will be on
display at Austin City Hall. Teams encouraged, individual registration is a
suggested $20.
“There are over 4,000 people living
with HIV/AIDS in Austin. There are
approximately 1500 Austinites living
with HIV/AIDS who do not know they
have it. One out of every five people
in Austin with HIV/AIDS is between 15
and 24 years old. In Austin alone, 100
people die of HIV/AIDS each year.”
aidswalkaustin.org
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October 27
11th Annual Golf Classic
ESPN announcer Ron Franklin accompanies your golf game to help support
Hospice Austin.
hospiceaustin.org
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THU
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SAT

November 1
A Season of Harvest
Austin Children’s Shelter Gala

NOVEMBER

Be moved by the speeches of former
clients of the shelter, and see if last
year’s $435,000 figure can be beat in
this fundraising event.
Four Seasons Hotel
austinchildrenshelter.org

1

November 2
Susan G. Komen
Race for the Cure
Registration is now open for this
5k race, one of the biggest held in
Austin. Although this is the 11th time
the race has been held in Austin, it’s
the 25th year since the first-ever race,
which was held in Dallas with 800
participants. The race is now a series
of 100 races in the United States and
three abroad, making the Komen
Foundation the largest private funder
of breast cancer and outreach in the
country. Teams encouraged, individual registration is $30.
komenaustin.org
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November 6
Texas Appleseed
Good Apple Dinner
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Celebrate with a mother-daughter
tea and gift shopping to benefit the
Austin Junior Forum’s grant program,
donating money to Austin’s women
and children organizations.
austinjuniorforum.org

23

24

25

26

27

28

29

November 15
Step Out to Fight Diabetes
5k Walk
Make this a part of your workout
routine and raise money for diabetes
care in Austin. Teams encouraged,
individuals asked to reach $150
fundraising goal.
diabetes.org/stepout

November 29
Chuy’s Children Giving to Children Parade
They’ve been walking Santa up Congress Avenue
for 17 years. Bring a toy for the Operation Blue Santa
Program and enjoy giant inflatable balloons and
marching bands.
chuysparade.com
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November 8 to 13
Christmas at Caswell House

The Empty Bowl Project is a national
effort by potters to benefit food
banks. This year, Clayways Pottery
Studio asks students and professional
potters to donate handmade bowls
for a silent auction. Their goal is to
collect 1,800 bowls. It’s estimated that
the Austin Empty Bowls Project has
raised enough funds in the past nine
year to provide for more than one
million meals. Proceeds benefit the
Capitol Area Food Bank to feed more
than 1 million Thanksgiving meals in
Texas. New location at the MexicanAmerican Culture Center
clayways.com

01

4

Texas Appleseed will honor attorneys
who help them further their cause of
justice for the poor and marginalized.
Four Seasons Hotel
texasappleseed.net

November 23
Austin Empty Bowl Project
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GRASSROOTS

Where do the broken
bags of dog food go?
Who provides free dog
food to animal rescue
groups? Who helps keep
the feral cats fed? We
asked Liz, Pet food lady.
I do get critters!
I live around
45th and Mopac,
in the same
house for 45
years. There’s
a family of raccoons that has
lived in the
storm sewer
all that time.
This fall, I put
a cat door in my
garage because
we have a couple
of cats that come
in and keep my
rat problem
down. I haven’t
figured out yet
how to keep out
the raccoons.

I started a greyhound rescue effort 10 years ago, and that’s
when I started collecting dog food. I get dry pet food from
Town Lake Animal Shelter. They only accept donations
of canned pet food because it stores better than dry. So I
take my truck over there and pick up the bags of dry.
I have gone there and they have had a portable building filled with food that has gone bad because they didn’t use it.
They do go through their donation barrel and pick out certain things. I guess they feed the animals one kind of dry food
because it’s easier to clean, and dogs can get diarrhea when you keep feeding them different food every day.

What happens is that when people take in animals they
can no longer keep, they bring in their animal’s food,
too. So Town Lake puts the food out there for us to pick
up. It’s interesting because when classrooms in the local
schools have a pet food drive, they bring that down to
Town Lake, but we end up with most of it.

I noticed when I turned 70
a few years ago I couldn’t
lift the 50 pound bags like
I used to. I do the kind of
yoga that you do in the
heat. I had been lifting
weights at ACC, but I quit
that because I figure this
is the weightlifting part of
my exercise and the yoga
helps keep me flexible.

I remember one Sunday
afternoon, I was there to
pick up the food and there
was a man unloading a
car of pet food, with lots
of bags wrapped up like a
gift. His daughter had had
a birthday party, and they’d
asked the other kids to
bring a pet food donation
instead of a gift. It was really
nice that those people did
that, but the child whose
birthday it was hadn’t seen
all the handmade birthday
cards from her friends. She
didn’t know the things her
friends had made for her.
They just unloaded their car
into my truck. She missed
out on part of her birthday.

Find out
more
about the
Austin Pet
Food Bank.

It’s sort of just grown a little bit
at a time, and I keep asking myself
how I got into this. I’m an older
person, and I don’t have a paying
job anymore. My husband died
about three years ago, and it’s just
sort of picked up since then.

There are two of us who pick up regularly, and
others of us who pick up occasionally. Mostly I’m
the one who sorts it all out. I can have anywhere
between 2,000 and 4,000 pounds of pet food, cat
litter and other stuff in my garage at a time. I used
to be able to get my car in the garage.

If you plan on putting pet food in the Town Lake blue barrel, just go ahead and put it in my car.
September-November 2008
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